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Abstract

Social media has become an effective tool for spreading Islamic teachings (dakwah) globally
in the digital era. This study aims to analyze how social media can enhance the effectiveness
of dakwah. The findings indicate that social media plays a significant role in facilitating the
rapid and widespread dissemination of dakwah messages. However, the use of social media
for dakwah must be approached with caution and responsibility. Dakwah content must be
accurate, credible, and aligned with Islamic teachings. Collaboration among scholars, Islamic
students, and responsible social media users is crucial. The challenges include a lack of
understanding of social media ethics and the risk of spreading misinformation. Strategies such
as ensuring data accuracy and improving digital literacy are identified as effective
approaches. This study highlights the complex social impacts of using social media for
dakwah, encompassing both benefits and potential negative effects. Understanding and proper
utilization of social media are essential for maximizing its potential in dakwah. This research
contributes to the discourse on the responsible use of social media for Islamic propagation,
emphasizing its value and originality in addressing the challenges of digital communication
for religious purposes.
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INTRODUCTION

In the current digital era, the ways people interact and access information have
undergone dramatic changes. Technological advancements, particularly the internet, have
transformed communication into a faster, more globally connected process. Social media, in

particular, has emerged as a crucial tool for facilitating interaction and the exchange of
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information. It offers individuals and groups extensive platforms to communicate, expand
social networks, and access information from diverse sources. Moreover, social media
enables users to share thoughts, images, videos, and ideas in real time, making it a dynamic
space for engagement.

The utilization of social media for Islamic propagation (dakwah) holds immense
potential to reach a wider audience. Social media's features allow for extensive outreach,
especially as the number of users continues to grow. The interactive nature of social media
enables preachers and dakwah organizations to engage directly with their audience, fostering
dialogue and addressing questions. However, this advantage comes with challenges, such as
competing with a flood of other content vying for user attention. Social media also permits
unfiltered dissemination of information, increasing the risk of spreading inaccurate or
controversial content. These dynamics underscore the need for caution and credibility in
dakwah efforts.

Existing literature, including Andiansyah (2019), identifies three key values essential to
effective dakwah: universal values, which apply to all humanity; cultural values, which
resonate with societal norms; and personal values, reflecting individual character. While this
framework provides valuable insights, there is limited research exploring how these values
can be effectively communicated within the competitive and polarized environment of social
media. Additionally, the literature often lacks detailed strategies for leveraging media
features, such as visual and interactive tools, to maximize dakwah’s impact.

This paper aims to analyze the opportunities and challenges of utilizing social media as
a platform for dakwah in the digital era. Specifically, it seeks to identify strategies that enable
preachers and organizations to effectively convey credible and impactful messages while
navigating the complex dynamics of social media.

The hypothesis posits that social media, when used strategically and responsibly, can
significantly enhance the reach and effectiveness of dakwah. However, success requires a
combination of accurate content, audience engagement, and the ability to address the
challenges of misinformation and competing narratives. By leveraging the unique features of
social media, including its visual tools and interactivity, dakwah efforts can achieve greater

relevance and resonance in today
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RESEARCE METHOD

The primary focus of this study is on social media platforms as a central case in
understanding their role in facilitating dakwah. Specific platforms such as Instagram,
Facebook, YouTube, and WhatsApp were analyzed for their capabilities and effectiveness in
spreading Islamic teachings. The study purposively selected a sample comprising active
dakwah accounts managed by religious organizations or prominent figures. These accounts
were chosen based on their high levels of audience interaction and significant influence
within the digital space.

This research adopts a qualitative case study approach to explore the nuances of
dakwah content and its engagement on social media. Library research served as the
foundation for data collection, involving an extensive desk review of pertinent written sources
such as books, academic journals, and articles. This approach allowed for a detailed
examination of the interplay between dakwah strategies and social media dynamics.

The study relied heavily on secondary data sources, including published books, peer-
reviewed journals, and online articles, to establish a theoretical and empirical basis.
Additionally, multimedia materials, such as videos and images shared on social media
platforms, provided supplementary insights into how dakwah messages are visually and
contextually communicated.

The research process was structured into several key phases. First, a comprehensive
desk review was conducted to gather and synthesize relevant literature on social media and
dakwah. Observation was another critical technique, focusing on the content, themes, and
interaction dynamics of selected dakwah accounts. To ensure the reliability and accuracy of
the findings, a triangulation method was employed, cross-verifying data from various sources,
including written texts and multimedia content. The data analysis process involved a series of
structured steps:

1. Data Organization: All collected materials were systematically compiled and
categorized to facilitate clear interpretation.

2. Descriptive Analysis: The data were analyzed to highlight the opportunities and
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challenges of using social media for dakwabh, identifying recurring themes and patterns.
3. Inductive Reasoning: Broader conclusions were drawn from specific observations,
aiming to develop an understanding of how dakwah practices can be optimized in the
digital space.
4. Strategic Recommendations: Based on the analysis, actionable strategies were proposed
to improve the effectiveness of digital dakwah while addressing its inherent challenges.
This research methodology provides a robust framework for understanding the intricate
role of social media as a platform for Islamic propagation, emphasizing its potential,
limitations, and the strategic approaches necessary for its optimal use in the digital age.

RESULT AND DISCUSS
In the digital era, social media plays a crucial role in the realm of Islamic propagation

(dakwah). Social media serves as a platform with a broad audience reach, enabling
messages to be disseminated widely and efficiently. Arif and Roem (2019) explain that
social media is pivotal for dakwah in the digital age because it is a popular and expansive
platform through which preachers (da'i) can easily and quickly share sermons, studies,
writings, and inspirational quotes about Islamic teachings to a broader audience.
Additionally, social media supports dakwah by facilitating interactive and participatory

activities.

Salsabila and Muslim (2022) highlight that social media enables da'i to engage
directly with their audiences through features such as comments, private messages, and
discussion groups. This fosters active discussions, responses to inquiries, addressing
concerns, and providing a deeper understanding of Islam. Social media also allows Muslim
communities to share experiences, offer moral support, and strengthen social bonds in
practicing Islamic teachings. Commonly used platforms for these purposes include
Instagram, Facebook, YouTube, and others. Similarly, Romadani and Fikry (2021) point
out that social media accounts like @nuonline have effectively utilized these platforms for

dakwah, delivering messages and Islamic values to their followers.

From this discussion, it is evident that social media plays a vital role in spreading
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dakwah messages to a wider audience. Moreover, it facilitates direct interaction in dakwah
activities through the various features available on social media platforms. However, the

use of social media does not automatically yield positive outcomes.

There are challenges that may lead to negative impacts due to a lack of understanding
in utilizing social media, such as the risk of spreading false information (hoaxes). Nugraha
and Ayundasari (2021) explain that one negative consequence of social media is the
potential for misunderstandings about Islam and an increased likelihood of radicalization
among communities. Thus, it is essential for scholars (kiai) and students (santri) to combat
these negative effects, uphold local wisdom, and advocate for Islam as a religion of mercy

(rahmatan lil ‘alamin) in the online space.

Improving the digital literacy of kiai and santri is one approach to achieving this.
With strong digital literacy, they can critically evaluate content encountered on social
media, discern trustworthy information, and understand the context and values of true
Islamic teachings. They can also actively use social media to disseminate accurate dakwah
messages and promote local wisdom. In other words, kiai and santri must strengthen their
digital literacy, actively participate in social media discussions, and engage in constructive
dialogue to ensure that Islamic dakwah on social media is effective, beneficial, and aligned
with religious teachings and local wisdom.

According to Silvia (2019), social media can also be used to create engaging and
relevant approaches to Islamic propagation (dakwah) that align with modern developments.
For instance, content creators on social media have the opportunity to employ various
marketing communication strategies to attract and retain their audiences. Religious messages
can be delivered to a broader audience, especially young people, by incorporating marketing

communication techniques into dakwah efforts.

Based on the above explanation, it is clear that social media plays a significant role in
Islamic propagation as a vital tool for disseminating Islamic messages worldwide. Through
social media, dakwah messages can reach a broader audience quickly and effectively,

crossing geographical boundaries. However, the use of social media for dakwah must be
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approached with caution. Content shared via social media should consider credibility,
accuracy, and alignment with the contextual principles of Islam as a religion of mercy
(rahmatan lil'alamin).

Moreover, Islamic scholars (kiai) and students (santri) play a crucial role in preserving
local wisdom through activities such as digital literacy and cyber advocacy. By improving
their digital literacy, they can learn to use social media effectively for spreading Islamic
messages and addressing negative or controversial content that might distort the image and
understanding of Islamic teachings.

Thus, through collaboration with others, kiai and santri can contribute significantly to
maintaining the local wisdom of society. Their active engagement in social media ensures
that Islamic propagation not only remains effective but also promotes a positive and accurate

representation of Islam in the digital space.

CONCLUSION

Social media holds a vital role and immense potential in the propagation of Islamic
teachings (dakwah). Through social media platforms, dakwah messages can be disseminated
quickly and effectively, reaching audiences across vast geographical and demographic
divides. However, the use of social media for dakwah must be approached with caution and
responsibility. The content shared must prioritize truth, credibility, and align with the context
of Islamic teachings to uphold the religion's values and integrity.

The utilization of social media for dakwah has a complex social impact. On the positive
side, it enhances people's religious knowledge and promotes societal values, such as
embracing halal lifestyles. However, negative effects are also present, including polarization
and the spread of unreliable or misleading content. Therefore, a thorough understanding and
wise use of social media are crucial for achieving the effectiveness of dakwah messages in the
digital age.

This study contributes to the field of Islamic communication by providing an updated
perspective on the role of social media in dakwah. It underscores the necessity of integrating

digital literacy into Islamic propagation strategies to enhance credibility, counter
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misinformation, and foster meaningful engagement. Furthermore, it highlights innovative
applications of marketing communication techniques as a means to make dakwah content
more engaging and relevant, particularly for younger audiences.

The study has certain limitations that call for further exploration. For instance:

1. The research is limited to qualitative methods, relying heavily on library research and
desk reviews, which might not fully capture the dynamic and ever-changing nature of
social media interactions.

2. The analysis focuses primarily on Islamic scholars (kiai) and students (santri), leaving
room for future studies to include diverse user demographics such as youth groups or
non-religious influencers.

3. The study does not address platform-specific algorithms or their influence on the
visibility of dakwah content. Future research could explore how social media
algorithms affect the reach and engagement of religious messages.

By addressing these gaps, future research could provide a more comprehensive
understanding of the interplay between dakwah and social media, ultimately helping to refine

strategies for effective and impactful Islamic propagation in the digital era.
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